








a mash” — the equivalent of a present-day hookup — to divert themselves from 
their daily drudgery; offered firsthand accounts of foremen compelled to employ 
9- and 10-year-olds when their mothers came, tears in their eyes, begging them 
to take them on; as well as young factory workers who themselves were uncertain 
of their own ages. She suggested that something be done to provide education 
and assistance to the poor working girl and she gave voice to the voiceless. As her 
popularity with the working masses grew, so did the discomfort of the Pittsburg 
Dispatch’s advertisers. Nellie was soon asked to write the fashion column. Instead, as 
she would do throughout her lifetime, Bly decided to re-invent herself. She became 
one of America’s first female foreign correspondents, penning a social column rich 
in travel, fashion and local color: “Six Months in Mexico.”

It was this pattern of marketable invention that maintained Bly throughout her 
lifetime. Upon her return from Mexico — when people attempted to credit her work 
to her older brother Albert — Bly traveled to New York and successfully proposed to 
the World that they publish an undercover expose of the lunatic asylum at Black-
well’s Island. Published in 1887, “Ten Days in a Mad-House” dramatically reformed 
the treatment and care of the mentally ill, established Bly as a reporter of significant 
importance and ushered in a whole new era of investigative stunt journalism 

Unbeknownst to many, Bly’s later years contained a series of challenges, and 
she greeted each with an inventive solution. She married Robert Seaman in 1895, 
a man 35 years her senior, and owner of the Iron Clad Manufacturing Company. 
Her marriage was not a happy one, so it was no mistake that she chose to inter-
view Susan B. Anthony in 1896 and pose direct questions to her about love and 
marriage. Seaman died in 1904, and Bly inherited the business and became its 
owner manager. She initiated a social welfare program for her employees, in-
vented the 55-gallon steel drum, the stackable garbage can, and held 25 patents 
in her name.  Yet Iron Clad was forced to file for bankruptcy and closed its doors in 
1913. So, in 1914 with the outbreak of World War I, Bly launched a new career as 
a war correspondent for the New York Evening Journal. She died on Jan. 27, 1922, 
financially bankrupt, but rich in what few women of her day could ever hope to 
possess, world-wide respect and admiration. 
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GOOD READS �	�	
Daredevil, Reporter, Feminist 
by Brooke Kroeger (1994)
The most detailed up close and 
personal look at the woman behind 
the persona to date. This book, with 
its insightful observations, is a gem 
of a read.

Nellie Bly Journalist 
by Elizabeth Ehrlich (1989)
A great book written in broad strokes 
for the middle schooler in all of us. 
Complete with timeline, period 
illustrations and photo references.

Ten Days in A Madhouse 
by Nellie Bly (1887)
An inside look in Nellie’s own words 
of one of the greatest feats of 
investigative stunt reporting ever 
accomplished.

Six Months in Mexico 
by Nellie Bly (1888)
A lyrical travel journal by one 
of America’s first female foreign 
correspondents.

Around the World in 72 Days 
by Nellie Bly (1890)
A unique perspective on the world 
of the 1890’s from one of its most 
passionate journalists.

“I �nally worked out the steel 
package to perfection, patented 
the design, put it on the market 
and taught the American public 

to use the steel barrel.”
— Nellie Bly

“Do you think a company or 
regiment of men soldiers led by 
a woman would ever dare run 
away? The wars of the future 
must and will be planned and 
o�cered by women. There is no 
mistaking the way the hands on 

the signboards point.”
— Nellie Bly

�H

Anne Pasquale as Nellie Bly

Elizabeth Cochran, better known as stunt reporter Nellie Bly, under-
stood the importance of selective revelation in order to maintain a 
well-crafted public persona. Ms. Bly had many secrets: What was the 

true nature of her love interests? Was she a closet smoker with a fondness 
for a fine cigar? Historians do not tell us. A secret they do reveal is that Bly 
was chiefly an inventor and entrepreneur. She had the uncanny ability to 
identify a need, invent a marketable solution, and sell it.

The oldest daughter of Michael Cochran and Mary Jane Kennedy, Bly 
lost her father suddenly at the age of 6. After struggling for 2 1/2 years, 
and finding the life of a widow and single mother socially unaccept-
able, Mary Jane Kennedy eagerly accepted the proposal of John Jay 
Ford. Ford proved to be an abusive drunkard. Mary Jane endured the 
marriage for 6 years before she petitioned for divorce. Young Elizabeth 
and her older brother Albert took the stand on their mother’s behalf. 
Thus, at the age of 14, Cochran gave her first eye witness report and 
assisted in winning her mother’s freedom.

These events, historian Brooke Kroeger writes, made Cochran/Bly see 
herself as responsible for everyone else’s wellbeing, the one who could 
right this seeming injustice, and every other one she ever encountered. 
Seeing her mother so helpless, Bly resolved to be self-reliant and took 
upon herself the role of her mother’s champion and protector.

Nellie set out to educate herself in pursuit of a teaching degree. She 
enrolled in Indiana Normal School, completed a semester, and then 
confronted the unfortunate reality that she did not have funds — they 
had mysteriously disappeared. She returned home and tried her hand 
at what was available to her — tutoring, nannying, even housekeep-
ing�— with little success. Her brothers, meanwhile, with even less for-
mal education, were able to attain white collar positions as clerks and 
managers. Elizabeth’s daily job search and love of a good story is what 
inevitably led her to read Erasmus Wilson’s incendiary article in the Pitts-
burg Dispatch entitled “What Are Girls Good For?” Wilson claimed that 
young women should remain at home and learn to be obedient wives 
and mothers rather than wreaking havoc in the work place. Elizabeth 
dashed off an outraged rebuttal — deemed illegible by many — that 
caught the eye of Pittsburg Dispatch editor George Madden. Madden 
hired Cochrane because he clearly saw in her a young woman who 
would dare to voice what others would not and take great risks to do 
so. He was not wrong. Cochrane, impassioned by her mother’s divorce, 
penned Mad Marriages, wrote of the working girl’s plight, and when 
she, as a reporter, was barred from the factories, she entered undercov-
er. Madden plucked her nom de plume from a famous song by Stephen 
Foster, and thus, crusading stunt reporter Nellie Bly was born.

Bly/Cochrane knew that in order to keep her byline on the front 
page she had to have a unique attack. Contrary to popular belief, she 
did not write of the hideous conditions of the work place; rather, she 
revealed the limited opportunities offered to young women like herself 
that bound them and their children to a lower-class lifestyle. She capti-
vated her audiences with one-on-one interviews with women “seeking 
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Nellie Bly
(1864-1922)

May 5, 1864 —  Elizabeth Cochran born in Cochran’s 
Mills, Pennsylvania.

July 1870  — Michael Cochran dies.

1879 — Cochran testi�es and wins her mother a 
divorce from her abusive second husband of six 
years, J. J. Ford; enrolls in Indiana State Normal 
School (Indiana, Pennsylvania) as Elizabeth J. 
Cochrane.

1885–1886 —  Works at the Pittsburgh Dispatch; 
publishes Mad Marriages, her �rst article to carry 
the Nellie Bly byline; begins stunt reporting and 
writes a series of articles on working women; 
travels to Mexico as a foreign correspondent and 
writes Six Months in Mexico.

1887–1890  — Wins a job at The New York World. 
Has herself committed to the insane asylum at 
Blackwell’s Island and writes an eyewitness expose; 
goes undercover and exposes corrupt lobbyist 
Edward Phelps; completes a record -breaking 
round-the-world trip for The New York World in 72 
days, 6 hours, 11 minutes, and 14 seconds.

1890 — Leaves The New York World and pursues other 
writing projects, including novels written in 
weekly installments for The New York Family Story 
Paper. Completes and publishes Nellie Bly’s Book: 
Around the World in 72 Days.

1894, 1896 —  Covers the Pullman Railroad strike and 
interviews Susan B. Anthony for The New York 
World.

1895–1904 —  Marriage to industrialist Robert Seaman. 
Bly takes charge of his company, Iron Clad 
Manufacturing Company, upon his death.

May 23, 1905  — Attains patent for the 55-gallon steel 
oil drum.

1913 —  Iron Clad Manufacturing Company �les for 
bankruptcy.

1914–1917 —  Works as a war correspondent for The 
New York Evening Journal.

Jan. 27, 1922 — Nellie Bly dies of pneumonia.

NellieNellie  BlyBly
by Anne Pasquale

Anne Pasquale as Nellie Bly
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when he was dispatched on a round the world tour. He sent back stories of his 
experiences, descriptions and illustrations of the people he met and the foods 
he ate. In other words, he became one of the world’s earliest, most widely read 
bloggers. In time Robert Ripley would visit more than 200 countries. He reported 
the customs, fashions, religious practices, and exotic happenings he witnessed. 
He exposed an isolated American public to the cultures of the rest of the world 
— always with a sly sense of the dramatic and the unusual. 

Ripley envisioned bringing his growing collection of the exotic and bizarre 
to a paying American audience. He opened his first Odditorium in the Chicago 
World’s Fair displaying shrunken heads, a Fiji mermaid, and assorted living curi-
osities. Ripley became the 20th century P.T. Barnum, but one who never fooled 
people. 

Ripley was in such growing demand that he was hired by William Randolph 
Hearst in 1929 for his King Features newspaper syndicate for $100,000 a year. 

The success of “Believe It or Not!” depended in large part on Ripley’s rela-
tionship with his audience. Readers submitted their own unique stories, which 
broadened the range of his collection of oddities. Readers challenged the truth 
of Ripley’s stories labeling him a liar. Letters poured in establishing a record for 
Ripley himself for receiving more mail than anyone else in the world!

In the 1930s, Ripley produced weekly radio programming drawing an ever 
bigger audience. By the end of the ‘30s, his staff had grown from one talented 
researcher named Norbert Pearlroth, into a large staff of secretaries and re-
searchers. Ripley was now earning an annual salary of $500,000.

After the Second World War, Ripley pioneered the first 13 episodes of a suc-
cessful television show as well. Yet regardless of the medium, Robert Ripley drew 
an audience that wanted to be amazed, surprised, or horrified as they learned 
about the world around them. 

Ripley’s father and mother had died of heart ailments at ages 50 and 46. 
Ripley suffered a fatal heart attack in New York at age 59. He was buried near 
his parents in his hometown of Santa Rosa, California, in the Oddfellows Lawn 
Cemetery — believe it or not. 

The media/entertainment industry Ripley created continued to grow, ex-
panding into the current Ripley Entertainment company operating museums, 
theaters, aquariums, other television shows, and a vast collection of print and 
online publishing that still draws millions of spectators today. 

GOOD READS 
Who Was Robert Ripley? 
by Kirsten Anderson | Penguin Young 
Readers Group, 2015
An easily accessible introduction to 
Ripley for children [3rd to 7th grade].

Believe It or Not! 
by Robert Ripley  |  
Stanley Paul and Co., 1928
Ripley’s original collection of his 
oddities and surprises.

Dear Mr. Ripley — A 
Compendium of Curioddities 
from the Believe It or Not!
by Mark Sloan, et al.  | Archives. 
Bullfinch Press Book, 1993
A well illustrated exploration of the 
people who appeared in Ripley’s 
Believe It or Not! as living
curiosities.

A Curious Man — the Strange 
and Brilliant Life of Robert 
“Believe It or Not!” Ripley
by Neal Thompson   
Three Rivers Press, 2013
This is the most comprehensive 
biography and a very  
entertaining read.

GOOD MEDIA 
“Ripley’s” 
Ripley Entertainment Inc., 2022.
https://www.ripleys.com
This is the modern successor to the 
Ripley entertainment empire of the 
odd. It features multiple Ripley media 
and daily Ripley’s “Believe It or Not!” 
cartoons.

“Ripley’s Believe It or Not!”
American Experience, WGBH 
Educational Foundation, 1996-2022.
https://www.pbs.org/wgbh/
americanexperience/films/ripley/
A well-produced video biography.

Larry Bounds as Robert Ripley
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Robert “Believe It or Not!” Ripley had an eye for the unusual, the strange, the 
weird. He was curious about the curious and, remarkably, he was able to 
share his unique view of the world in such a way as to inspire the passions 

and wonder of others. He celebrated the diversity of humanity and the incredible 
achievements of which they were capable. For decades, his newspaper column be-
came a goal for some to work to appear in and for others to work (unsuccessfully) 
to disprove. Ripley created a legacy that still educates, entertains, and surprises 
over 70 years after his death - believe it or not!

Robert Ripley was an artist, a journalist, a globe-trotting explorer, an interna-
tional celebrity, a bestselling author, and a star of radio, film, and very early televi-
sion. He married a teenaged beauty queen/movie star, and he lived a life of luxury 
on a private island surrounded by beautiful women and one of the most unusual 
assortments of bizarre souvenirs and oddities ever collected. But what was the 
secret of his phenomenal success? 

How did a poor, bucktoothed, and barefoot boy born in 1890 in the backwaters 
of Santa Rosa, California rise to such international fame? 

Ripley began as an incessant doodler who dreamed of playing professional 
baseball. He did play semi-pro ball, but an injury ruined his professional tryout 
with the New York Giants. He would go on to take up handball and become the 
New York City handball champion. He claimed that “slapping a ball” was the most 
natural thing in the world. 

With sports as his focus, he developed as a talented, self-taught cartoonist and 
sports reporter. Newspapers of his era preferred crisp, lifelike drawings of sporting 
events to the grainy and blurred action photos available at that time. Ripley found 
employment with several newspapers in Northern California starting at $6 a week 
before moving to New York at the age of 23 to work at the New York Globe, where 
he was hired at $25 a week. 

Ripley rubbed shoulders with the finest newspaper illustrators in the country. 
He analyzed their assorted styles and developed a style of his own. This was the 
time when the newspaper publishers Pulitzer and Hearst vied for supremacy and 
the sensationalistic style known as “yellow journalism” became the standard. Rip-
ley became sensational at being sensational. 

From the beginning he was fascinated by sports records. Who was the fastest? 
Who ran the farthest? He began collecting obscure records for his articles to use dur-
ing the winter months when sporting events were scarce. He took note of records 
like jumping backwards the farthest and hopping the 100 yard dash the fastest. 

Sports reporting expanded Ripley‘s world. He traveled to Reno, Nevada, in 1910 
for the Jim Jeffries/Jack Johnson heavyweight championship “fight of the century” 
and illustrated the boxing defeat of the “Great White Hope.” He journeyed to Bel-
gium for the 1920 Olympics and illustrated American victories including the con-
troversial swimming gold medals of American/ Hawaiian Duke Kohanamoku —
controversial only because of his brown skin. When Ripley visited Hawaii on his 
first world tour, Kohanamoku taught Ripley how to surf, a sport Kohanamoku 
popularized. 

In 1918, during a slow sports day, Ripley created what he would consider his 
first cartoon of the odd and unusual, but Ripley called it “Champs and Chumps.” 
Over the next several years his cartoon would slowly develop under the name 
“Believe It or Not!” 

Ripley, the Modern Marco Polo, began his first truly global adventure in 1922 

“Some of the most wonderful 
things in the world will seem dull 
and drab unless you view them in 

the proper light.”   

“I have traveled to 201 countries 
including Hell, and the strangest 

thing I’ve seen was Man.” 
[Note — Hell, Norway]

— Robert Ripley

RobertRobert    RipleyRipley
by Larry Bounds

Larry Bounds as Robert Ripley

Robert Ripley
(1890-1949)

1890 — Born in Santa Rosa, CA

1906 — Survived the San Francisco 
Quake

1911 — Moved to New York

1918 — Created his 1st Believe It or 
Not! cartoon

1922 — Made his 1st trip around the 
world

1923 — Hired translator/researcher 
Norbert Pearlroth

1928 — His Lindbergh cartoon stirred a 
huge controversy

1929 — Published his bestseller book

1930 — Began a weekly radio 
broadcast

1939 — Voted the most popular 
man in the USA and opened a 
permanent Odditorium in New 
York’s Times Square.

1949 — Recorded 13 tv episodes then 
died in New York, age 59
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alized listening. This was a new way of 
listening, consuming, and selling music.

As for wireless devices — in Jobs’ words, 
“everyone hated their cell phone.” Remem-
ber the days of pressing on the plastic but-
tons of your cell phone repeatedly in order 
to select the next letter you needed to spell 
a word in a text message? And Blackberry 
devices forced users to handle a bulky 
plastic keyboard which made up a third of the 
device. Styluses were used for operations on 
so called “smart phones.” Styluses were also 
capable of hiding in a couch cushion or under 
a car seat. When Jobs unveiled the iPhone 
at the 2007 MacWorld conference he did so 
with a ringmaster’s flair. “This is a day I’ve been 
looking forward to for two-and-a-half years!”4 
A bulky plastic keyboard? There was not one 
to be found on this new technology. A stylus? 
Jobs boasted while wiggling fingers, “God 
gave us ten styluses.” Apple’s patented Multi-
Touch technology allowed users to enlarge 
and minimize the image on the screen. Room 
for further improvements? Of course. The 
App Store was created the following year and 
allowed users to download new functions for 
their devices; it also cultivated further innova-
tion by app creators. 

“This is one device,” said Jobs. One device, to 
be sure, and it was capable of directing users to 
a destination while capturing images and shar-
ing the journey with other humans along the 
way. This was truly a bicycle for the mind.

Steve Jobs had a clarity of vision for what 
existed and the creative tenacity to pursue 
what was possible. The closing lines of the 
“Think Different” commercial provide a note-
worthy coda to the secret of Jobs’ vision.

“The people who are crazy enough to 
think they can change the world are the ones 
who do.” 

“You have to trust that the dots will 
somehow connect in your future. You have 
to trust in something—your gut, destiny, 
life, karma, whatever. This approach has 

never let me down, and it has made all the 
difference in my life.”   

— Steve Jobs

Jeremy Meier as Steve Jobs

GOOD READS 
ON THE MAN:
Steve Jobs 
by Walter Isaacson (2011) 
This is the big one, 577 pages in length. 
(The audiobook is long enough to 
accompany you most of the cross-
county drive from Greenville to Palo Alto, 
California.) This book offers a look at Jobs 
from many angles—his reputation as a 
harsh perfectionist is illustrated alongside 
a portrait of an imaginative genius. Jobs 
encouraged Isaacson to interview friends 
and colleagues as well as former friends 
and past colleagues. Said Jobs, “I don’t 
have any skeletons in my closet that can’t 
be allowed out.”

Becoming Steve Jobs 
by Rick Tetzeli and Brent Schlender (2015) 
In his role as reporter, Brent Schlender 
knew Jobs for more than two decades. 
Their conversations over the years shaped 
an impression that curtails much of the 
harsh reputation as described in other 
biographies. This book focuses on Jobs’ 
creative evolution, particularly during his 
“Wilderness Period” between the dismissal 
from Apple in 1985 and return in 1997.

Small Fry: A Memoir 
by Lisa Brennan-Jobs (2018) 
One key participant whom Walter 
Isaacson did not have the opportunity to 
speak with was Jobs’ daughter, Lisa. This 
memoir is a perspective on her father, the 
man who introduced the world to another 
“Lisa” (Apple’s computing system in 1983) 
and who was periodically connected and 
disconnected from her life.

Steve Jobs: The Man Who  
Thought Different 
by Karen Blumenthal (2012) 
An unauthorized biography, 
it is an interesting read while 
dispensing with intimidating 
length. (Consider it a Greenville-
to-Nashville length audiobook.) 
Blumenthal tells Jobs’ life story 
in three parts, framed within 
lessons he shared at a 2005 
commencement address at 
Stanford University.

ON THE TECHNOLOGY:
Revolution in the Valley: The 
Insanely Great Story of How 
the Mac Was Made 
by Andy Hertzfeld (2005) 
A key member of the team 
which “built the Mac,” Hertzfeld 
offers a firsthand perspective 
on how a user-friendly personal 
home computer came to be. 
Illustrations, drawings and 
a collection of photographs 
enhance the reader’s experience.

To Pixar and Beyond: My 
Unlikely Journey with Steve 
Jobs to Make Entertainment 
History 
by Lawrence Levy (2016) 
Steve Jobs did not know the 
potential of computer animation 
as an artform when he purchased 
a computer division from George 
Lucas in 1986. The result was a 
company soon-to-be-known 
as Pixar. This book discusses 
the tensions, creativity and 
transformation of an artform in 
which Jobs played a pivotal role.

FOR YOUNG READERS:
Who Was Steve Jobs? 
by Pam Pollack and Meg Belviso 
(2012) 
This short biography is an 
accessible account of Jobs’ life 
and times. It bridges the gap 
for today’s youth to a time in 
which computers and computing 
was in a whole different era of 
comprehension.

1 The New Yorker (November 14, 2011 issue)
2 from Steve Jobs’ Commencement address at Stanford in 2005
3 Apple’s 2001 “Think Different” ad campaign
4 from Steve Jobs’ keynote at the 2007 Macworld
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The “See-cret”
“I’ll know it when I see it,” said Apple CEO Steve Jobs in 2010. Those seven words 

may be the answer. Perhaps the answer is five words Jobs said to Jony Ive during 
the creation of the iPod: “Create something very very new.”

Steve Jobs made computers accessible to the world. Then he made them fit in 
our pocket. The question— what was the secret to Steve Jobs’ vision? 

Jobs wanted the computer to be “a bicycle for the mind.” To Jobs, computers 
could be a tool capable of bestowing an enhanced efficiency and an enhanced 
creativity to its users. This analogy sounds simple enough, but making the complex 
workings of a computer sleek and user-friendly was no easy task.

The friendship and partnership between Steve Jobs and Steve Wozniak is well 
documented. “Woz” was a technical wizard; his contributions to computing in the 
1970s gave life to the Apple I and inspired possibilities for what a computer could 
do. Jobs was not a programmer but he recognized in Woz’s early experimentations 
the beginning of something “very very” big.

Author Malcolm Gladwell refers to Jobs not as a visionary but rather a “tweaker.” 
The distinction? “The visionary starts with a clean sheet of paper, and re-imagines 
the world. The tweaker inherits things as they are, and has to push and pull them 
toward some more nearly perfect solution. That is not a lesser task.”  1

 In 2009, Fortune Magazine named Steve Jobs the CEO of the Decade. The ac-
colade touted Apple’s transformation of the music industry as well as cell phone 
technology. Digital music players had already existed before Apple entered the 
forum. So, too, existed the cell phone and the Blackberry. What made Jobs’ contri-
butions to these technologies profound? Apple made them better. Infinitely better. 
And Apple connected them into one device.

Shortly before this Decade of Jobs, Steve had returned to the company he and 
Wozniak had founded many years prior with a fervent approach to making new 
and better products. “I didn’t see it then but it turned out that getting fired from 
Apple was the best thing that could have ever happened to me. The heaviness of 
being successful was replaced by the lightness of being a beginner again, less sure 
about everything. It freed me to enter one of the most creative periods of my life.” 2

Among the first objectives in Jobs’ return to Apple was the company’s “Think 
Different” campaign. Apple would now be a company advertising its values. Con-
sider the beginning of its 1997 commercial.

“Here’s to the crazy ones.
The misfits.
The rebels.
The troublemakers.
The round pegs in the square holes.
The ones who see things differently.” 3

As the Decade of Jobs began, millions of Americans were burning CDs on 
personal computers. (The iMac did not have a CD burner.) Napster and other 
startups allowed consumers to pirate their music, causing artists and produc-
ers to seethe. The introduction of the first iPod in 2001 offered users a compact 
device that allowed them to take their entire music collections with them on the 
go. (Download all your CDs into this small device! It will hold your entire library!) 
That was not enough to satisfy Jobs’ estimation of the technology’s potential. 
Two years later, the iTunes Store was launched. Artists were paid for their music 
a song at a time, and consumer selected playlists were the new way of person-

Steve Jobs
(1955-2011)

1969 — Meets and befriends another Steve 
(Wozniak). “Woz” is five years older but 
shares with Jobs an enthusiasm for 
electronics, practical jokes and music.

1973-74 — Enrolled for the fall semester at 
Reed College. Jobs drops out but audits 
classes he finds of interest in the spring 
term. Jobs does not return the following fall.

1974 — Goes to India on a pilgrimage of 
enlightenment.

1976 — Steve and Steve begin assembly of the 
Apple I in Jobs’ adoptive parents’ home and 
garage.

May 17, 1978 — Chrisann Brennan gives birth 
to a daughter. Jobs later acknowledges he is 
the father.

Dec., 1979 — Visiting Xerox PARC, Jobs sees a 
graphical user interface (GUI). It is the kind 
of breakthrough he has been looking for in 
order to make computers accessible for the 
masses.

Dec., 1980 — Apple becomes a public entity. 
Jobs’ share of the company makes him one 
of the richest 25-year-olds in history ($256 
Million).

Jan. 22, 1984 — Apple premiers a national 
Macintosh commercial during the third 
quarter of Superbowl XVIII. It promises a 
new product that will change the industry. 

Sept., 1985 — Resignation from Apple after 
bitter disagreements with CEO John Sculley.

1986 to 1996: Steve Jobs’ “Wilderness 
Period” 
• Development of the NeXT Computer
• Meets his biological mother and meets his 

biological sister (novelist Mona Simpson)
• Meets and weds Laurene Powell
• Development of Pixar, collaboration on Toy 

Story with John Lasseter and others
• Apple buys the NeXT operating system for 

$400 Million.

July, 1997 — Introduced as Apple’s interim 
CEO. Months later, Apple’s new “Think 
Different” campaign begins and signals a 
new direction for the company.

Oct., 2001 — The iPod is unveiled. Two years 
later, the iTunes Store is introduced.

Jan., 2007 — Introduces the iPhone via 
keynote address at the 2007 Macworld 
conference.

Jan., 2010 — The iPad is released.

Aug.  24, 2011 — Battling cancer, he resigns as 
CEO of Apple. Steve Jobs dies on October 5.

SteveSteve    JobsJobs
by Jeremy Meier
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alized listening. This was a new way of 
listening, consuming, and selling music.

As for wireless devices — in Jobs’ words, 
“everyone hated their cell phone.” Remem-
ber the days of pressing on the plastic but-
tons of your cell phone repeatedly in order 
to select the next letter you needed to spell 
a word in a text message? And Blackberry 
devices forced users to handle a bulky 
plastic keyboard which made up a third of the 
device. Styluses were used for operations on 
so called “smart phones.” Styluses were also 
capable of hiding in a couch cushion or under 
a car seat. When Jobs unveiled the iPhone 
at the 2007 MacWorld conference he did so 
with a ringmaster’s flair. “This is a day I’ve been 
looking forward to for two-and-a-half years!”4 
A bulky plastic keyboard? There was not one 
to be found on this new technology. A stylus? 
Jobs boasted while wiggling fingers, “God 
gave us ten styluses.” Apple’s patented Multi-
Touch technology allowed users to enlarge 
and minimize the image on the screen. Room 
for further improvements? Of course. The 
App Store was created the following year and 
allowed users to download new functions for 
their devices; it also cultivated further innova-
tion by app creators. 

“This is one device,” said Jobs. One device, to 
be sure, and it was capable of directing users to 
a destination while capturing images and shar-
ing the journey with other humans along the 
way. This was truly a bicycle for the mind.

Steve Jobs had a clarity of vision for what 
existed and the creative tenacity to pursue 
what was possible. The closing lines of the 
“Think Different” commercial provide a note-
worthy coda to the secret of Jobs’ vision.

“The people who are crazy enough to 
think they can change the world are the ones 
who do.” 

“You have to trust that the dots will 
somehow connect in your future. You have 
to trust in something—your gut, destiny, 
life, karma, whatever. This approach has 

never let me down, and it has made all the 
difference in my life.”   

— Steve Jobs

Jeremy Meier as Steve Jobs

GOOD READS 
ON THE MAN:
Steve Jobs 
by Walter Isaacson (2011) 
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Do you remember? PAST FESTIVALS
1999  American Humorists
Mark Twain, Will Rogers, Langston 
Hughes, James Thurber, Dorothy Parker
2000  Southern Writers
Zora Neale Hurston, Katherine Anne 
Porter, Mark Twain, William Faulkner, 
Thomas Wolfe
2001 American   
Renaissance
Nathaniel Hawthorne, Herman 
Melville, Louisa May Alcott, Walt 
Whitman, Frederick Douglass,  
Henry David Thoreau 
2002 Conceived in Liberty
Thomas Jefferson, Elizabeth Freeman, 
Alexander Hamilton, Henry Laurens, 
John and Abigail Adams
2003 American  
Autobiography
Benjamin Franklin, Henry Adams, 
Andrew Carnegie, Pauli Murray, Mark 
Twain, Eleanor Roosevelt
2004 American Visions
Martin Luther King, Jr, Eugene V. Debs, 
Elizabeth Cady Stanton, Thomas Paine, 
John Winthrop, {Winter: Pauli Murray} 

2005 The Civil War
Ambrose Bierce, Mary Chesnut, John 
C. Calhoun, Sam Watkins, Frederick 
Douglass, Abraham Lincoln,  
{Winter: Bierce and Watkins} 
2006 Great American  
Journeys
William Clark, Sequoyah, Herman 
Melville, Harriet Tubman,  
{Winter: Mary Ingles}
2007 The American Stage
Houdini, Paul Robeson, Lillian 
Hellman, Will Rogers, Mark Twain, 
{Winter: P.T. Barnum}
2008 America: The Land
John J. Audubon, Teddy Roosevelt, 
James Beckwourth, Rachel Carson, 
Black Elk, {Winter: Hudson River 
School Painters}
2009 America in Crisis
George Washington, Rosa Parks, 
Franklin and Eleanor Roosevelt, 
Abraham Lincoln, {Winter: Wade 
Hampton/Robert E. Lee}

2010 American Imagination
Ben Franklin, Thomas Edison, Emily 
Dickinson, Dr. Seuss, Langston 
Hughes,  {Winter:Thomas Jefferson}
2011 Ideas that  
Changed America
John Muir,  Frances Perkins, Albert 
Einstein, Mark Twain, W.E.B. Du Bois, 
{Winter: Jefferson/ Madison}
2012 They Came to America
Winston Churchill, Golda Meir, 
Carl Jung, Denmark Vesey, 
{Winter:Lafayette}
2013 American Legends
Davy Crockett, Susan B Anthony, 
Herman Melville, Malcolm X,  
{Winter: Benedict Arnold}
2014 Rising to the Occasion
Clara Barton, Patrick Henry, Robert 
Smalls, Harry Truman, {Winter:  
Marie Curie}
2015 America at the Movies
Walt Disney, Gordon Parks, Mary 
Pickford, Orson Welles, {Winter:  
Bette Davis}

2016 American Adventures
Amelia Earhart, Mark Twain, Matthew 
Henson, Wernher von Braun, {Winter: 
Meriwether Lewis}
2017 Power of Words
Abraham Lincoln, Walter Cronkite, 
Maya Angelou, Cesar Chavez. Rachel 
Carson, {Winter: Eleanor Roosevelt}
2018 Courage
Winston Churchill, Alice Paul, Francis 
Marion, Harriet Tubman, Clara Barton,  
{Winter: George Washington}
2019 It’s Revolutionary!
Alexander Hamilton, Andrew 
Jackson, Jackie Kennedy, Malcolm 
X, Hamilton’s Women, {Winter: 
Napoleon}
2021 Reinventing America
Benjamin Franklin, Thomas Edison, 
Nikola Tesla, Rosa Parks, Hedy Lamarr, 
{Winter:Teddy Roosevelt}
2022 Challenge Accepted!
General Eisenhower, Robert Kennedy, 
Houdini, Georgia O’Keeffe, Pauli 
Murray, {Winter: Julia Child}

Save the Date for Chautauqua

JUNE 9–18, 2023 


